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CLACKAMAS COUNTY 457(B) DC PLAN

Total plan
participants

Total plan assets

Average balance

Participants in
managed
accounts

Percent
employees with
loans

Average
outstanding loan

o
uﬂuﬂ

Plan overview

2,992

$246,465,768

$82,375

2%

0%

$0

Data as of 12/31/2023
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$57,250

2%

3%

$1,029

Plan health snapshot

Participation rate

Income
replacement

Employees on
track to save 70%

Average savings
rate

82%

64%

34%

8%

41%

53%

29%

7%
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Employee engagement
Overall -
engagement 50% 36%
Web engagement 41% 30%
Mobile app . o
engagement 13% 7%
Authenticated call , o
engagement 10% vé
eDelivery 53% 45%
Web registration 51% 44%

Benchmark: Government
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CLACKAMAS CO HOUSING ATY 457B PL
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Plan overview Plan health snhapshot Employee engagement
Total plan s B o Overall o
participants 70 Participation rate 81% 41% engagement 41% 36%

Income

0, L7 0,

Total plan assets 52,650,403 replacement 63% 53% Web engagement 36% 30%
Average balance  $37,863 $57,250 Employeeson 4, 20% Mobile app 6% 7%
: ! track to save 70% engagement

Participants in . )
managed 0% 29, Average savmg:s 6% 7% Authenticated cal: 10% 9%
accounts rate engagemen
Percent
employees with 0% 3% eDelivery 41% 45%
loans
Average $0 $1,929 Web registration ~ 49% 44%

outstanding loan

Benchmark: Government
Data as of 12/31/2023
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CLACKAMAS COUNTY 457(B) DC PLAN
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Web registration 49% 49%,
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CLACKAMAS CO HOUSING ATY 457B PL

Employee engagement

Data as of 12/31/2023

CLACKAMAS

Overall
engagement

Web engagement

Mobile app
engagement

Authenticated
call engagement

eDelivery

Web registration

40%
38%

5%

6%

40%
|

37%
2022 Q3

41%

36%

3%

8%

39%

42%

2022 Q4

44%

43%

42%,
41%

36%

37%

35%

2?«
12%
10%

41% 41%

a7% 49%

2023 Q1 2023 Q2 2023 Q3 2023 Q4

VOVYA

FINAKTIAL




CLACKAMAS

Clackamas County & Co Housing Aty 20000

Engagement Trends

Web Logins
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Digital engagement — myOrangeMoney

myOrangeMoney Engagement

Unique Participant Activity Participants

Logged in with access to myOrangeMoney 1,533

Let's talk about wour retiremen? savirgs -
1800 24 575 405 G ol i b i
Viewed myOrangeMoney 1,112 73% S =
Engaged and interacted with - —
myOrangeMoney 452 41% - » g g i
$ome mo AT =
Took action after using myOrangeMoney 130 29% - ——

29% of participants took action after using myOrangeMoney

74 participants are saving an average of 0.1% more per pay period (from 7.3% to 7.4%)
59 participants are saving an average of $97 more per pay period (from $232 to $329)

6 participants changed a fund allocation

2 participants rolled money into a plan

Data from 1/1/2023 to 12/31/2023

Foe plan sponsor use only . Data abave 13 Based on parbcpant actrey for perod specied I above e
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Personalized Financial Wellness Messaging

. L . 1,727 1,756
Unique participants delivered a 2,364 / 1,234 1,238 - 1,012 721
B vamm 2« 2 [l o e
1 ,234 931 931 1,289
Unique participants opened a 1;3949,2 71% 75% 75% 184 60 73% 265;: .;);I é
A s = 54% S —
- . . 624 193 133 299
Unique participants clicked I" 31% 1o bt 2% 23;1 1:% 4417{, 42:, :ﬂ
Participants took action after aq 368 26 142 168 7 5 35 37
opening 18% 2% 15% 18% 49, 8% 5% %
Quarterly Save More Beneficiary Diversification Restart Managed Birthday Max Out
Education Savings Accounts
Action details: total actions after email open
Quarterly
Education Save More Beneficiary Diversification Restart Savings Birthday Max Out
0 - 27
1 26 I e 1 I 3 I 35 . e
2 6 4 I s W 1 . 2 23
3 35 m 1
4 50 ——
W Positive W Negative W Neutral

Potential financial impact: (those who changed deferral rate, excludes deferral amt)

Save More $100,800 of additional contributions per year. (84 participants increased their savings rate by 1.6% on average)
Restart Savings $13,976 of additional contributions per year. (3 participants increased their savings rate by 7.7% on average)
Max Out $38,400 of additional contributions per year. (24 participants increased their savings rate by 2.0% on average)

Data is cumulative as of: 02/19/2024
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2024 Marketing and
Communication Strategy




Outreach efforts

« Holistic Financial Wellness Education
 National campaigns

« Diversity, Equality and Inclusion
Campaigns

Targeted action campaigns

Personalized messaging

Individual appointments/Group meetings
Financial Wellness webinars

Digital Tools and Resources

o VOYA,



2024 participant marketing communication calendar
Q1 Q2 Q3 Q4

Take Action
Educational content
Scheduled messages

Evaluate Protection Needs
Educational content
Scheduled messages

Get Organized
Educational content
Scheduled messages

ST Sct Up for New Year

RETIREMENT [REClleEielqtWelelgl=l)ls
HEelNaiZ5el Scheduled messages

* ASW/ Online * Voya Learn

NATIONAL . Cybersgcurity / \ Mot Volatiit N =Y
CAMPAIGNS / * Financial Wellness Experlence . arket Volatility « Year End
EDUCATIONAL » Beneficiary * Retirement Savings * Enroliment

CONTENT

Diversity, Inclusion and Awareness Campaigns
i
__________________________ i
1
1
. :
TARGETD Digital Engageme_nt Preparing for retirement & Enrollment & Increase ! Beneficiary
- New Account Experience . . ; ! .

ACTION . } Plan retention campaign deferral campaign ! campaign

CAMPAIGNS - eDelivery adoption !
1
1

Quarterly account statements, personalized messaglng, autoenroliment Welcome communications >

LOCAL OFFICE

SUPPORT/
SERVICES
: ’ !
":VI:CS‘?EIAL 457 PLAN RETIREMENT FINANCIAL DIGITAL STAY THE RETIREMENT ESTATE SEASONAL
SS OVERVIEW READINESS WELLNESS ENGAGEMENT COURSE GOALS AGE >40 PLANNING FINANCIAL TIPS
WEBINARS
201 INVESTING SOCIAL RETIREMENT HEALTHCARE
SECURITY GOALS AGE <40 IN
RETIREMENT
-
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2024 Educational
Content Calendar /
campaigns




Q1 Q2 Q3
Get organized Take action Evaluate protection needs Set yourself up for the new year

Educational content

Financial wellness Dashboard
Beneficiaries * Debt management
Saving for college + Emergency savings
Student loan debt * Retirement savings
Taxes Life stage guidance

e Mid-career

Life stage guidance

Estate planning * Organize finances

Voya Cares * Mental health/finances

HSAs » Credit card/debt management
Voluntary benefits * Retirement income
Cybersecurity Life stage guidance

* In retirement
Market volatility

Starting out , : .
America Saves Life stage guidance é’ gatlor?;al '\R/le’?];ﬁment
Wee_k Nearing retirement ecunty Mo
(April 8-12) (October)
< Market volatility/timely topics >

VOVYA



America Saves Week

Save for what matters most

America Saves Week encourages individuals to check-in on their
finances, set savings goals and commit to learning more to create
better financial habits to help achieve those goals. Our goal is to
provide individuals with robust educational resources, helping them
take small steps to improve their financial outcomes.

Campaign materials

@ Resource Center on voya.com | www.VoyaASW.com

New on-demand educational videos

Personalized message email sent on April 2, 2024

Flyer (Eng. + Span.)

A

CLACKAMAS

Apr 8-12

American Saves Week

———

Emergency Savings infographic flyer (Eng. + Span.)
* Available in print or blog post

Copy for internal newsletters/web alerts

Digital Signage: CCTV screen

VOVYA
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DEI Campaigns

Black History Month?)
Women'’s History Day

Asian Pacific Islander Heritage
Month

Pride Month

National Hispanic Heritage
Month

National Disability Employment
Awareness Month

Voya is recognizing our underserved communities. Their differences make them who they are. We want to encourage and
promote Financial Literacy so all communities can envision their future in retirement.

L VOYA




Educational campaigns

Our campaigns help meet individuals where they are, delivering compelling education, to help improve their financial well-being.

America Saves

Week +
International Financial
Women's Day Literacy Month o T——
DEI — National
resource Asses§ your # !ﬂ:ﬁ w Retirement
center i financial il — - Market Security Month
: wellness 3 =2 Volatility +
............................... — - ) Open s .................................s
enroliment : : Check in on

savings

| s8e
"e0

Retirement
savings
eDelivery
National Disability
Employment
“ens Awareness Month
Black History Asian Pacific National
Month Islander Heritage Hispanic
Month Heritage Month
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Personalized messaging email journeys

Beneficiary Participant designates their beneficiary
Birthday - Participant logs in to their account and visits life stage guidance pages.

Participant logs in to manage investments, contacts representative for advice

Diversification and engages with educational material.

Education: Financial wellness +

o . Participant engages with call to action / furthers their education
Digital engagement topics

Personalized video Log in to account and watch the video and increase contributions.
Save more [ Participant increases savings rate.
Restart - Participant restarts contributions.

- Icon denotes that this journey is eligible for text message capabilities.

L VOYA



Targeted action
campaigns
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Q1 Targeted Action Campaign: Digital Engagement

- New Voya Account Experience (Jan)
- eDelivery (Mar)

i R e L R 29 et ————s
i v, - Vo -],r.,\
Teresa EXONEMUNANDY | SNV N— =
Ty =2 o N = =
' g TR N i’

?3"-7--, e J—
S — e - — eDelivery postcard (Mar)

S e =il ) = .

Vs % "I

New online account experience —
account aggregator functionality (Jan) L= “Available now” announcement

* Email deployed 1/29
* Flyer will be included with Q1 statements

v VOVYA.
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Q2 Targeted Action Campaign:
Preparing for Retirement & Plan Retention

Your journey

to retirement

Workbook handout

CLACKAMAS

Flnbfimiin = Mescuncs Coter = oot 1 Q

Website messaging
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Q3 Targeted Action Campaign:
Enroliment & Increase Deferral

Email

CLACKAMAS
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Q4 Targeted Action Campaign: Beneficiary
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Personalized letter
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Financial Wellness

Participant webinars, hosted by Wendy Stefani, will be offered on a monthly basis.

Month Webinar topic Month Webinar topic

January | Save for Your Goals with Smart Budgeting July 457 Plan Overview

February | What Does History Tell Us About the Market? August E\;z:g:tion Of Your Investments — Beyond the
March Social Security — It Pays to Know September | Retirement Income Planning

April Financial Wellness October Preparing for Healthcare Costs

May EIiEgRitSal()Er:l]%?agE?chst ~ Voya Orange Money and November | Estate Planning for Everyone

June Retirement Readiness December | Small Steps, Great Strides — Reaching Your Goals

«  Wendy will host monthly educational webinars on a variety of financial topics.
«  Wendy will also offer monthly New Employee Orientation Zoom sessions. These meetings provide an opportunity to
educate new employees on the 457(b) Plan features, automatic enrollment, automatic contribution rate increase (auto-

escalate), default allocations, pre-tax vs. Roth after-tax contributions, Oregon PERS salary replacement ratios and the
need to save for retirement.
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