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The purpose of a newsletter 

is to provide specialized 

information to a targeted 

audience. Newsletters can 

be a great way to market 

your product or service, 

and also to create 

credibility and build your 

organization’s identity 

among peers, members, 

employees, or vendors. 

First, determine the 

audience of the newsletter. 

This could be anyone who 

might benefit from the 

information it contains, for 

example, employees or 

people interested in 

purchasing a product or in 

requesting your services. 

You can compile a mailing 

list from business reply 

cards, customer 

information sheets, business 

cards collected at trade 

shows, or membership lists. 

You might consider 

purchasing a mailing list 

from a company. 

Next, establish how much 

time and money you can 

spend on your newsletter. 

These factors will help 

determine how frequently 

you publish the newsletter 

and its length. 

The purpose of a newsletter 

is to provide specialized 

information to a targeted 

audience. Newsletters can 

be a great way to market 

your product or service, 

and also to create 

credibility and build your 

organization’s identity 

among peers, members, 

employees, or vendors. 

DON’T MISS… 
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RECYCLED  CONTAINER 
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Entries Received on 

Monday, August 12, 2019 

11:00 am – 8:00 pm 
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Easy access  through  the 

Entertainment Gate on  
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located on Pine Street. 
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We welcome your Horticulture and Floral Entries!  
Come join the fun! From Beginner Gardener to Master Gardener, from 5 to 95 
years old, everyone that loves flowers, gardening, and creative floral projects, has 
a place to show and share in our Department. 

 
 
 

Gardening Questions???   
Come visit our featured:  

OSU Master Gardener Booth 
Take advantage of our onsite gardening experts. 

 

Come and see our Special 2019Master Gardener Displays 
 

NEW !!!  

New Classes Added In Our Dahlia Division! 

DAHLIAS  “Square One” 
For Beginning Exhibitors or those who have never placed in the Dahlia 
Division. These classes will have double 1st, 2nd, & 3rd Places Awarded. 

 

Top Dahlia in each class of Dahlia Square One will win $20.00! 

DAHLIAS DIVISION: 336 
Class Number: 

45     Square One: Formal Decorative 

46     Square One: Informal Decorative 

47     Square One: Cactus 

48     Square One: Any Other Variety 

49     Square One: Mixed Dahlia Bouquet 

 

Kid’s Day- Tuesday, August 13th 

“Soils For Salmon Day” 
Featuring: The National Wildlife Federation 
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Inside Story Headline 
   

Special Interest Story Headline 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse 

content from other 

marketing materials, such 

as press releases, market 

studies, and reports. 

While your main goal of 

distributing a newsletter 

might be to sell your 

product or services, the key 

to a successful newsletter is 

making it useful to your 

readers. 

A great way to add useful 

content to your newsletter 

is to develop and write your 

own articles, or to include a 

calendar of upcoming 

events or a special offer 

that promotes a new 

product. 

You can also research 

articles or find “filler” 

articles by accessing the 

World Wide Web. You can 

write about a variety of 

topics, but try to keep your 

articles short. 

Much of the content you 

put in your newsletter can 

also be used for your Web 

site. So, when you’re 

finished writing your 

newsletter, convert it to a 

Web site and post it. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse 

content from other 

marketing materials, such 

as press releases, market 

studies, and reports. 

While your main goal of 

distributing a newsletter 

might be to sell your 

product or services, the key 

to a successful newsletter is 

making it useful to your 

readers. 

A great way to add useful 

content to your newsletter 

is to develop and write your 

own articles, or to include a 

calendar of upcoming 

events or a special offer 

that promotes a new 

product. 

You can also research 

articles or find “filler” 

articles by accessing the 

World Wide Web. You can 

write about a variety of 

topics, but try to keep your 

articles short. 

Much of the content you 

put in your newsletter can 

also be used for your Web 

site. So, when you’re 

finished writing your 

newsletter, convert it to a 

Web site and post it. The Floral 

Department can 

be accessed 

through the 

Entertainment 

Gate located on 

Pine Street. 

 

 
Entries Accepted:  

Entries will be accepted from 11:00 am to 8:00 pm on Monday, August 
12th.  Exhibitors with more than 15 entries are requested to have their 

PAPER WORK turned into the main office by 1pm August 12th.   If you 

have a number of entries, we suggest that for each entry you also bring a 
gummed name and address label to be placed on your Exhibitor’s Entry 
Tags. This will avoid the tedious task of filling in your name with pen or 
pencil on each entry tag.  Downloading the entry form off of the Fair 
website gives you a head start, and can be filled out prior to your arrival 
to the Fairgrounds.  Exhibitor Entry Forms can now be completed online.  
Our Floral Dept. Clerks are on duty, and available to answer any questions 
you may have, when you come onsite.  Feel free to contact the Floral 
Superintendent with any questions, prior to August 12th. 

 
Specific Rules:" 

 
We ask all entrants to FURNISH THEIR OWN CLEAR, OR SEE THROUGH VASE 

OR JAR, FOR DISPLAY IN THE HORTICULTURE ENTRY PORTION.  Make sure it IS 
IN PROPER PROPORTION TO THE FLOWER YOU ARE SHOWING and won’t tip 

over.  NO PLASTIC WATER BOTTLES, PLEASE.   
 Put your name on the bottom of the vases you would like returned to you after the close 

of the Fair.  The Fair Board will not be responsible for Exhibits or containers, but 
reasonable care will be exercised.  We do have a limited number of available vases on 

site. 
 

The Floral Department is closed during judging and will not be open to the public until 
noon, Tuesday, the opening day of the Fair.  Nationally accredited judges will be busy at 

work during this time. 
 

All Horticulture Specimens must be grown by the Exhibitor. Name Horticulture 
Specimens, if at all possible. Preference given to named varieties when judging. All 
Horticulture Specimens must have their own foliage except where noted.  Judges may 

be impressed by grooming and staging of exhibits.  
An Exhibitor may show only one  

Entry in each Class, unless noted in Division List 
 
 

Floral Arrangement Notes: 
Material used in the Arrangements Department must be field grown.  

Arrangements must be made by the Exhibitor. 
1. We provide a minimum of security; please do not put keepsakes in your display.  

Clackamas County Fair not responsible for lost items. 
2. While arranging your display, water it well.  Arrangements will not be watered 

until after judging on Tuesday.  Containers should be large enough to provide 
water for at least two days.  

3. Arrangements should be well anchored in case of wind.  Accessories permitted, 
not to exceed 26" in length. 
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 Hints & Helps 
 

  

 

 

 

You can also research 

articles or find “filler” 

articles by accessing the 

World Wide Web. You can 

write about a variety of 

topics, but try to keep your 

articles short. 

Much of the content you 

put in your newsletter can 

also be used for your Web 

site. Microsoft Word offers a 

simple way to convert your 

newsletter to a Web 

publication. So, when 

you’re finished writing your 

newsletter, convert it to a 

Web site and post it. 

 

Release Time:  

Entries may be picked up from 12pm to 5pm Sunday, the day 

following the Fair. Please have your exhibitor's claim check.  Cash 

Premiums and Ribbons (on request), will be given out at the Fair 

Office Will Call Window.  All Premium Monies have to be claimed 

by August 30th. 

 

Hints and Helps for Preparation of Flowers for Fair Entry: 

Gather flowers early in the morning or late in the evening.  Place stems 
immediately in cool water (the first 30 seconds are what counts).  Set 
container in a cool, draft-free place.  Use a sharp knife and cut stem on a 
slant.  Crush wood stems for at least 2".  Let stand in deep water overnight.  
Roses may be cut and placed in water in the refrigerator and protected with 
paper. 
 
Remove foliage of flowers that would be below the waterline for 
Arrangements and Horticulture vases.  Stray petals can be removed without 
harming the quality of the flower. 
 
Dahlias and Chrysanthemums should be cut when fully open.  Most others, 
when buds are just beginning to open. A judge would rather see a flower 
coming into bloom than when the prime is past.  
 
Gladioli should be evenly spaced on the stalk.  Dahlias are hollow stemmed. 
Place cut Dahlia stems to a depth of 2-3” in 160-180° water, protecting the 
blooms and leaves from the heat and steam by a collar of paper.  Let stand 
in water in a cool shaded area for 2 hours or more, then add more water.  
 
It is important that all exhibits be named correctly and in proper Class. 
Check your exhibits for insect damage, groom, and clean. 

 
Transport your entries carefully so they do not bend and break or get 
bruised. Anchor them in boxes or tubs with packing on hand. 
 

 
Don’t Forget… 
 

3
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The purpose of a newsletter 

is to provide specialized 

information to a targeted 

audience. Newsletters can 

be a great way to market 

your product or service, 

and also to create 

credibility and build your 

organization’s identity 

among peers, members, 

employees, or vendors. 

First, determine the 

audience of the newsletter. 

This could be anyone who 

might benefit from the 

information it contains, for 

example, employees or 

people interested in 

purchasing a product or in 

requesting your services. 

You can compile a mailing 

list from business reply 

cards, customer 

information sheets, business 

cards collected at trade 

shows, or membership lists. 

You might consider 

purchasing a mailing list 

from a company. 

Next, establish how much 

time and money you can 

spend on your newsletter. 

These factors will help 

determine how frequently 

you publish your newsletter 

and its length. You should 

publish your newsletter at 

least quarterly so that it’s 

considered a consistent 

source of information. Your 

customers or employees will 

look forward to its arrival. 

Your headlines are an 

important part of the 

newsletter and should be 

considered carefully. 

In a few words, a headline 

should accurately 

represent the contents of 

the story and draw readers 

into the story. Develop the 

headline before you write 

the story. This way, the 

headline will help you keep 

the story focused. 

The purpose of a newsletter 

is to provide specialized 

information to a targeted 

audience. Newsletters can 

be a great way to market 

your product or service, 

and also to create 

credibility and build your 

organization’s identity 

among peers, members, 

employees, or vendors. 

First, determine the 

audience of the newsletter. 

This could be anyone who 

might benefit from the 

information it contains, for 

example, employees or 

people interested in 

purchasing a product or in 

requesting your services. 

You can compile a mailing 

list from business reply 

cards, customer 

information sheets, business 

cards collected at trade 

shows, or membership lists. 

You might consider 

purchasing a mailing list 

from a company. 

 

  Juniors Division 354:   
JUNIORS HORTICULTURE & FLORAL     
(Age 15 and under) 
 
Class Number:  
1. Dahlia, 1 stem, 1 bloom 
2. Gladiolus, 1 spike 
3. Marigolds, 3 stems 
4. Petunias, 3 stems 
5. Flowering Potted Plant 
6. Cosmos, 3 stems 
7. Zinnias, 3 blooms, adequate stems 
8. Roses, 3 single blooms or 1 spray 
9. One cut flower from a plant not listed in     

Categories 1-8. 
10. A “Marvel” Masterpiece 
      Super Hero Floral Bouquet 
      (Fun use of flowers & accessories) 
11. Sunflower 
12. Wildflowers Bouquet 
13. Floral Bouquet in Drinking Mug 
14. Cactus or Succulent 
15. Fairy Garden 
 

Division 358: 
JUNIOR THEME ARRANGEMENT 

Premiums in Theme Arrangements Only: 
1st = $1.50  2nd = $1.25  3rd =$1.00 
 

(2019  Fair Theme): 
“Farm fresh, Handmade,Home Grown” 

 An arrangement of your own flowers 
using the Fair Theme for inspiration.   

Class Number: 
1. Ages 7 years and under   
2. Ages 8 through 11 years   
3. Ages 12 through 15 years 
 

Premiums in Division 354: 
1st = $1.50  2nd = $1.00  3rd = .50 

Junior Special Awards 

Sponsors: 
 

 
 
 

Seedlings To Sunflower Awards 
Sponsored by Clackamas District Oregon 

Federation of Garden Clubs 

 

$5.00 will be awarded to 5 Junior Exhibitors 

that display excellence in presentation, 

along with plant knowledge.  
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 Arrangement Divisions & Classes: 
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The purpose of a newsletter 

is to provide specialized 

information to a targeted 

audience. Newsletters can 

be a great way to market 

your product or service, 

and also to create 

credibility and build your 

organization’s identity 

among peers, members, 

employees, or vendors. 

First, determine the 

audience of the newsletter. 

This could be anyone who 

might benefit from the 

information it contains, for 

example, employees or 

people interested in 

purchasing a product or in 

requesting your services. 

You can compile a mailing 

list from business reply 

cards, customer 

information sheets, business 

cards collected at trade 

shows, or membership lists. 

You might consider 

purchasing a mailing list 

from a company. 

Next, establish how much 

time and money you can 

spend on your newsletter. 

These factors will help 

determine how frequently 

you publish your newsletter 

and its length. You should 

publish your newsletter at 

least quarterly so that it’s 

considered a consistent 

source of information. Your 

customers or employees will 

look forward to its arrival. 

Your headlines are an 

important part of the 

newsletter and should be 

considered carefully. 

You can also research 

articles or find “filler” 

articles by accessing the 

World Wide Web. You can 

write about a variety of 

topics, but try to keep your 

articles short. 

Much of the content you 

put in your newsletter can 

also be used for your Web 

site. Microsoft Word offers a 

simple way to convert your 

newsletter to a Web 

publication. So, when 

you’re finished writing your 

newsletter, convert it to a 

Web site and post it. 

The subject matter that 

appears in newsletters is 

virtually endless. You can 

include stories that focus on 

current technologies or 

innovations in your field. 

You may also want to note 

business or economic 

trends, or make predictions 

for your customers or 

clients. 

If the newsletter is 

distributed internally, you 

might comment upon new 

procedures or 

improvements to the 

business. Sales figures or 

earnings will show how your 

business is growing. 

Some newsletters include a 

column that is updated 

every issue, for instance, an 

advice column, a book 

review, a letter from the 

president, or an editorial. 

You can also profile new 

employees or top 

customers or vendors. 

Selecting pictures or 

graphics is an important 

part of adding content. 

ADULT  ARRANGEMENTS: 

Premiums: Divisions 359 & 360 
1st = $4.00  2nd = $3.00  3rd = $2.00  
 

Division 359  NOVICE 
For those beginners who have NEVER won a blue ribbon in arrangements. 
Class Number:  
1. “Farm Fresh, Handmade, Home Grown”:  2019 Fair Theme using fresh 
flowers, arranger’s choice of design. 
2. “All American Girl”:   Mixed Fresh Floral Bouquet in your choice of vase. 

3. “Beautiful Crazy”:   Your fresh flowers arranged in a fun mug. 
 

Division 360:  OPEN CLASS 
Open to ALL exhibitors. 
Class Number:  

1. “Farm Fresh, Handmade, Home Grown”:  2019 Fair Theme Arrangement 

featuring fresh flowers, arranger’s choice of design. 
 

*Alice In Wonderland Theme* 

 
2. “Madhatter’s Tea Party:  A Floral Mixed Bouquet in a Tea Pot. 

3. “English Garden”:   Mass Floral Basket Design featuring Dahlias.  

4. “Golden Afternoon”:  Floral Table Centerpiece featuring your choice of   
candle, votives, or lantern accessories. 

4. “It’s Always Tea Time”:  Tea Cup arrangement, design no larger than 8” 
high or wide.  

5.  “Curiouser & Curiouser”:  Dry Arrangement using imagination and humor. 
Plant materials may be painted. 

6.  “Queen of Hearts”:   A Formal Floral Arrangement featuring Roses. (They 
do not have to be red.)   

7.  “ A Very Merry Un-Birthday To You!”:   A Bright Colored Arrangement in a 
Mug, perfect for cheering up any day. 

8.  “Topsy Turvy”:  Recycled Planter Project using stacked Tea Cups, Spoons, or 
any items used on the table for tea.  Some part of it must hold plants in soil 
or easily watered fresh flowers. 
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Horticulture Divisions 
   

Inside Story Headline 
   

Inside Story Headline 
   

Much of the content you 

put in your newsletter can 

also be used for your Web 

site. Microsoft Word offers a 

simple way to convert your 

newsletter to a Web 

publication. So, when 

you’re finished writing your 

newsletter, convert it to a 

Web site and post it. 

The subject matter that 

appears in newsletters is 

virtually endless. You can 

include stories that focus on 

current technologies or 

innovations in your field. 

You may also want to note 

business or economic 

trends, or make predictions 

for your customers or 

clients. 

If the newsletter is 

distributed internally, you 

might comment upon new 

procedures or vendors 

needs. 

Selecting pictures or 

graphics is an important 

part of adding content to 

your newsletter. 

Much of the content you 

put in your newsletter can 

also be used for your Web 

site. Microsoft Word offers a 

simple way to convert your 

newsletter to a Web 

publication. So, when 

you’re finished writing your 

newsletter, convert it to a 

Web site and post it. 

The subject matter that 

appears in newsletters is 

virtually endless. You can 

include stories that focus on 

current technologies or 

innovations in your field. 

You may also want to note 

business or economic 

trends, or make predictions 

for your customers or 

clients. 

If the newsletter is 

distributed internally, you 

might comment upon new 

procedures or vendors 

needs. 

Selecting pictures or 

graphics is an important 

part of adding content to 

your newsletter. 

The purpose of a newsletter 

is to provide specialized 

information to a targeted 

audience. Newsletters can 

be a great way to market 

your product or service, 

and also to create 

credibility and build your 

organization’s identity 

among peers, members, 

employees, or vendors. 

First, determine the 

audience of the newsletter. 

This could be anyone who 

might benefit from the 

information it contains, for 

example, employees or 

people interested in 

purchasing a product or in 

requesting your services. 

You can compile a mailing 

list from business reply 

cards, customer 

information sheets, business 

cards collected at trade 

shows, or membership lists. 

You might consider 

purchasing a mailing list 

from a company. 

“Make sure your foliage is 

not in your vase water.” 

 

“Use a clear glass vase in 

proportion to your flower.” 
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Premiums: (Division 331 through 354) 
1st = $1.50  2nd = $1.00  3rd = $0.50 
 

Division 331:  ASTERS, 1 Stem, 1 variety 

Class Number:  
1. Powderpuff or Princess 
2. Any Other 
 

Division 332:  CALENDULA, 1 Stem, 1 variety 

Class Number:  
1. Bright Yellow      3. Any other shade 
2. Bright Orange 
 

Division 333:  CHRYSANTHEMUMS, 1 Stem, 1 variety 

Class Number:  
1. Early English     3. Any other 
2. Baby Mums 
 

Division 334:  COREOPSIS, 1 stem 

Class Number: 
1. Double     2. Single 
 

Division 335:  COSMOS, 1 Stem, 1 variety 

Class Number: 
1. White single     4. Orange Single 
2. Pink single     5. Orange Double 
3. Burgundy single     6.  Any other 
 

 

Division 337:  DAISIES, 1 Stem 

Class Number:  
1. African     3. Rudbeckia / 
2. Shasta                                                                          (Black-eyed Susan) 
                                                                                    4. Any other  
 

Division 338:  ECHINACEA/CONEFLOWER 
Class Number:  
1. Purple                      
2. White 
3. Any Other 
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Class Number:  
1. Formal Decorative, over 8” Any Color 
 
2. Informal Decorative over 8” Any color    
 
3. Cactus or Semi Cactus decorative over 
8” Any color     
 
*Dahlia Exhibitors in Classes 1-3 may 
enter up to 6 specimens in each Class. 
 
*Judges may award more than one 1st, 
2nd, or 3rd for our amazing: Division 6  
Dahlia Classes 1-3, only. 
 
4. Formal Decorative, over 6” to 8” yellow 
through orange 
 
5. Formal Decorative, over 6” to 8” pink 
through red  
 
6. Formal Decorative, over 6” to 8” white 
or shades of purple 
 
7. Formal Decorative, over 4” to 6" yellow 
through orange 
 
8. Formal Decorative, over 4” to 6" pink 
through red 
 
9. Formal Decorative, over 4” to 6" white 
or shades of purple 
 
10. Formal Decorative, Miniature up to 
4”” 
 
11. Informal Decorative, over 6” to 8” 
yellow through orange  
 
12. Informal Decorative, over 6” to 8” 
pink through red 
 
 
 
 
 

13. Informal Decorative, over 6” to 8” 
white or shades of purple 
 
14. Informal Decorative, over 4” to 6" 
yellow through orange  
 
15. Informal Decorative, over 4” to 6" 
pink through red 
 
16. Informal decorative, over 4” to 6" 
white or shades of purple 
 
17. Informal decorative, Miniature up to 
4”” 
 
18. Cactus, over 6” to 8” yellow through 
orange 
 
19. Cactus, over 6” to 8” pink through 
red 
 
20. Cactus, over 6” to 8” white or shades 
of purple 
 
21. Cactus, over 4" to 6" yellow through 
orange 
 
22. Cactus, over 4” to 6” pink through 
red 
 
23. Cactus, over 4” to 6” white or shades 
of purple 
 
24. Cactus, Miniature up to 4”” 
 
25. Semi-cactus, over 6” to 8” yellow 
through orange 
 
26. Semi-cactus, over 6” to 8” pink 
through red 
 
 

Division 336:  DAHLIAS, 
Shown disbudded, with attached foliage showing.  Classes 1-43 show 1 stem. 

 

                                                                                                                                                    Dahlias Continued on Page 8 



 

8 TYPE TITLE HERE 

 

 

Inside Story Headline 

 

   

Inside Story Headline 
   

Inside Story Headline 
   

The purpose of a newsletter 

is to provide specialized 

information to a targeted 

audience. Newsletters can 

be a great way to market 

your product or service, 

and also to create 

credibility and build your 

organization’s identity 

among peers, members, 

employees, or vendors. 

First, determine the 

audience of the newsletter. 

This could be anyone who 

might benefit from the 

information it contains, for 

example, employees or 

people interested in 

purchasing a product or in 

requesting your services. 

You can compile a mailing 

list from business reply 

cards, customer 

information sheets, business 

cards collected at trade 

shows, or membership lists. 

You might consider 

purchasing a mailing list 

from a company. 

Next, establish how much 

time and money you can 

spend on your newsletter. 

These factors will help 

determine how frequently 

you publish your newsletter 

and its length. You should 

publish your newsletter at 

least quarterly so that it’s 

considered a consistent 

source of information. Your 

customers or employees will 

look forward to its arrival. 

The purpose of a newsletter 

is to provide specialized 

information to a targeted 

audience. Newsletters can 

be a great way to market 

your product or service, 

and also to create 

credibility and build your 

organization’s identity 

among peers, members, 

employees, or vendors. 

First, determine the 

audience of the newsletter. 

This could be anyone who 

might benefit from the 

information it contains, for 

example, employees or 

people interested in 

purchasing a product or 

requesting your service. 

You can compile a mailing 

list from business reply 

cards, customer 

information sheets, business 

cards collected at trade 

shows, or membership lists. 

You might consider 

purchasing a mailing list 

from a company. 

Next, establish how much 

time and money you can 

spend on your newsletter. 

These factors will help 

determine how frequently 

you publish your newsletter 

and its length. You should 

publish your newsletter at 

least quarterly so that it’s 

considered a consistent 

source of information. Your 

customers or employees will 

look forward to its arrival. 

In a few words, a headline 

should accurately 

represent the contents of 

the story and draw readers 

into the story. Develop the 

headline before you write 

the story. This way, the 

headline will help you keep 

the story focused. 

Examples of possible 

headlines include Product 

Wins Industry Award, New 

Product Can Save You 

Time, Membership Drive 

Exceeds Goals, and New 

Office Opens Near You. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse 

content from other 

marketing materials, such 

as press releases and 

market studies. 

While your main goal of 

distributing a newsletter 

might be to sell your 

product or services, the key 

to a successful newsletter is 

making it useful to your 

reader. 

 

“To catch the reader’s 

attention, place an 

interesting sentence 

 or quote from the 

 story here.” 

 

 
27. Semi-cactus, over 6” to 8” white or shades of purple 
 
28. Semi-cactus, over 4” to 6" yellow through orange 
 
29. Semi-cactus, over 4” to 6” pink through red 
 
30. Semi-cactus, over 4” to 6" white or shades of purple 
 
31. Semi-cactus, Miniature up to 4”” 
 
32. Ball, over 3.5” 
 
33. Miniature Ball, over 2” up to 3.5" 
 
34. Pompon, up to 2” 
 
35. Water Lily 
 

 
36. Stellar 
 
37. Anemone 
 
38. Laciniated,  
 
39. Collarette 
 
40. Single, over 2” 
 
41. Novelty 
 
42. Peony or Mignon Single 
 
43. Orchid 
 
44. Any one variety, 3 blooms  

 

Classes:  45,46, 47, 48, & 49 

Listed on Page 1 

Division 341:  GLADIOLUS, One Spike, 1/3 open                     

Class Number:                                                                        
1. White or cream       9.  White or yellow with color markings 
2. Yellow     10.  Other Bi-Color 
3. Orange     11.  Any other standard not in lots 1-10 
4. Scarlet or red     12.  Miniature (any color) 
5. Pink            
6. Salmon 
7. Purple 
8. Green      
         

Division 342: HYDRANGEA, 1 stem 

Class Number:  
1. Blue     4. Lace type 
2. Purple     5. Any other 
3. Pink 
 

Division 343:  LILIES, 1 stem, no blossoms missing, do not remove stamen 

Class Number:  
1. Asiatic                                                                      
2. Day Lily                                                                   5. Any other variety 
3. Oriental                                                                  6. French, double, darker bi-colored 
4. Tiger Lily                                                                                      
 
Class 15:  PETUNIAS, 1 Stem 
Lot No. 
1. Single, one color     4. Single fringed, bi-color 

Division 336: Dahlias (cont.) 

“Square One”- 
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Division 346:  ROSES 
Note: A Spray is a portion of a plant with a number of flowers on one stem.           
Class Numbers:  
 
1. Polyantha, 1 spray 

2. Hybrid Tea or Grandiflora, White, 1 bloom on 1 stem 

3. Hybrid Tea or Grandiflora, Yellow or Yellow blend, 1 bloom on one stem 

4. Hybrid Tea or Grandiflora, Orange or Orange blend, 1 bloom on one stem 

5. Hybrid Tea or Grandiflora, Pink or Pink blend, 1 bloom on one stem 

6. Hybrid Tea or Grandiflora, Red or Red blend, 1 bloom on one stem 

7. Hybrid Tea or Grandiflora, any other (apricot, mauve, russet) 1 bloom on 
one stem 

8. Hybrid Tea or Grandiflora, White sprays 

9. Hybrid Tea or Grandiflora, Yellow or Yellow blend, sprays 

10. Hybrid Tea or Grandiflora, Orange or Orange blend, sprays 

11. Hybrid Tea or Grandiflora, Pink or Pink blend, sprays 

12. Hybrid Tea or Grandiflora, Red or Red blend, sprays 

13. Hybrid Tea or Grandiflora, any other, sprays 

14. Floribunda, White, sprays 

15. Floribunda, Yellow or Yellow blend, sprays 

16. Floribunda, Orange or Orange blend, sprays 

17. Floribunda, Pink or Pink blend, sprays 

18. Floribunda, Red or Red blend, sprays 

19. Floribunda, any other, sprays 

20. Miniature, White, 1 bloom on one stem 

21. Miniature, Yellow or Yellow blend, 1 bloom on one stem 

22. Miniature, Orange or Orange blend, 1 bloom one stem 

23. Miniature, Pink or Pink blend, 1 bloom one stem 

24. Miniature, Red or Red blend, 1 bloom on one stem 

 

 

 

 

 

 

 

 

 

 

 

 

 

 Vases or Containers used 

for your Miniature Roses 

can add to the staging of 

your flower.  Choose size 

appropriate. 
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25. Miniature, any other, 1 bloom on one stem 

26. Miniature, White, Yellow or Orange blends, spray 

27. Miniature, Pink, Red, and blends, spray 

28. Miniature, any other, spray 

29. Climbers and Ramblers, any color, 1 bloom, disbudded 

30. Climbers and Ramblers, 1 spray, naturally grown 

31. Old Garden, any rose classified as OGR, example Hybrid perpetual, 
Bourbon, Moss, etc. 

32. Shrub Roses 

33. Mixed Rose Bouquet, Exhibitor’s Choice  
 

Division 339:  EVERLASTINGS (Fresh or Dried) 
Class Number:  
1. Statice                                                                     3. Yarrow                                                                 
2. Strawflower                                                            4. Any other 
 

Class 340:  GAILLARDIA, 1 Stem, 1 variety 

Lot No. 
1. Double  2. Single 
 

Division 344:  MARIGOLDS, 1 Stem, 1 variety, no green centers 

Class Numbers:  
1. Large, carnation type 
2. Large, mum type 
3. French, single, one color, either yellow or orange 
4. French, single, darker bi-colored 
5. French, double, one color, either yellow or orange 
6. French, double, darker bi-colored 
7. Any Other Variety 
 

Division 345:  PETUNIAS, 1 Stem 

Class Numbers:  
1. Single, one color     4. Single fringed, bi-color 
2. Single, bi-color     5. All double, one color 
3. Single fringed, one color    6. All double, bi-color 
 

Roses & Misc. Horticulture Divisions 
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Division 347:   SNAPDRAGON  
1 Spike (flower structure with flowers very short stemmed on a common stalk.) 
 
Class Numbers: 
1. White or Cream 
2. Yellow or Orange 
3. Red or Pink 
4. Bi-color 
5. 3 spikes, any variety or color 

 

Entries Received on Monday, August 12th  

11:00 am – 8:00 pm 

In the Floral Department 

Easy access  through  the Entertainment Gate on the East Side 

of the Fairgrounds  located on Pine Street.  You can drive in 

through this gate into the Fairgrounds to unload your heavy 

or multiple items. 

The other option for access would be through the Main Gate.  

We are located behind the Carnival, in The Garden Grove 

located in the old growth trees.   Since this is the day before 

the opening day of Fair, it is congested via the Main Gate 

using your vehicle, but foot traffic is no problem.   

We have tables for your use for arranging, etc.  We also have 

water access, and a limited number of clear vases. 
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Division 348:  SUNFLOWERS 
Class Numbers:  

1. Small (center 2” or less, yellow and light colors 
2. Small (center 2” or less), darker color and bi-colors 
3. Medium (center 2 to 4”), yellow and light colors 
4. Medium (center 2 to 4”), darker color and bi-colors 
5. Large (center 4” and over), yellow and light color 
6. Large (center 4” and over), darker color and bi-colors 
     

Division 349:  ZINNIAS, 1 Stem  

Class Numbers: 
1. Dahlia-flowered     4. Medium                                                                 
2. Cactus-flowered                5. Miniature or Baby 
3. Bi-color      
 

Division 350:  ANY OTHER CUT FLOWER, 1 stem, name the variety.  
Must be NOT listed in Divisions 331 thru 349. 

Class Numbers:  
1. From a plant whose normal height is over 12 inches, any color. 
2. From a plant whose normal height is less than 12 inches, any color 
3. Bouquet of any other cut flower not listed in divisions 331-349. 
 

Division 351:  BLOOM CYCLE 
One Horticulture specimen in three different stages of bloom, showing color.  
The seed pod may be one stage.  Arranged in clear glass container. 
Class Numbers:  
1. Any Annual Bloom Cycle                                           3. Any Tuber Bloom Cycle 
2. Any Perennial Bloom Cycle 
 

Division 352:  SMALL BOUQUET - Placed in your own theme suitable 

container. 
Class Numbers:  
1. “Little Gem”: One variety of flowers with its foliage 
2. “And though she be but little, she is fierce”: Mixed small flowers with foliage 
 

Division 353:  ORNAMENTAL GRASSES- 1 specimen, can be fresh or dried 

Class Numbers: 
1. Pampas 
2. Fountain Grass 
3. Ribbon 
4. Any Other ( Muhly, Feather Grass, etc.) 
 

Horticulture  Continued: 
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Premiums: Divisions 355, 356, & 357 
1st = $4.00 2nd = $3.00  3rd = $2.00 
 
 

Division 355:  POTTED PLANTS  
Must have been in hands of exhibitor at least 
three months. Pot must be on a saucer or drip 
catcher.  Remember to groom your plants. 
 
Class Numbers:  
1. Cactus 
2. Cactus Dish Garden with Compatible Plants 
3. Succulent 
4. Succulent Garden 
5. Single upright Fuchsia 
6. Double upright Fuchsia 
7. Zonal Geranium 
8. Upright Martha Washington Geranium 
9. Mixed Variety Planter  
10. Herb Garden Planter ( Mixed variety) 
11. Ornamental Grass Planter 
12. Foliage Begonia (Angel Wing, Rex, Etc.) 
13. Any Other Begonia 
14. Carnation type tuberous Begonia 
15. Camelia type tuberous Begonia 
16. Picotee type tuberous Begonia 
17. Any other tuberous Begonia 
18. African Violet, pink  
19. African violet, blue  
20. African Violet, purple  
21. African Violet, white 
22. Ferns 
23. Hosta 
24. Bonsai 
25. Impatiens 
26. Other blooming, name the variety. 
27. Other foliage, name the variety 
28. Fairy Garden 

 
 (Please include any special watering 
 Instructions with your Exhibitor Tag) 
 
 
    
  
2. Double trailing Fuchsia                
9. Ferns 

Division 356:  HANGING BASKETS 
Must have been in hands of exhibitor at least 
3 months. All must be hanging. 
 
Class Numbers: 
1. Fuchsia Basket     

2. Mixed Variety Hanging Basket               

3. Trailing Tuberous Begonia               
 
4. Ivy Leaf Geranium   
        
5. Lady Washington Geranium              
 
6. Cactus or Succulent                    
 
7. Petunias 
 
8. House Plants (Wandering Jew, etc.) 
 
9. Other Blooming, Name the variety 
                                                                             
  

Division 357: RECYCLED CONTAINER 
GARDEN ART & YARD ART –  
Class Numbers: 
1. “Butterfly Kisses” – Small Recycled 
Container Garden with accessories.  Must be 
less than 12” Height and Width. 
 
2. “Pinterest Re-purposed Planter Project”- 
Medium Container less than 24” featuring 
your attempt to recreate.  This can be empty 
or filled planter. 
 
3. “Dirt On My Boots”- Old Boots or Boot 
transformed into a Garden Planter holding 
plants. 
 
 

Potted Plants/ Hanging Baskets/ Recycled Garden 
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 2019 Clackamas County Fair 
 Special Floral Awards 

& List of Support Sponsors 
 

Mary Lee Schuebel “Spirit of the Fair” Award-  will be awarded to an exhibitor for 
their excellence and exhibition of County Fair Fun.  All classes will be considered in selection of this 
award. This special Memorial Cash Award of  $25  will be presented in honor and celebration of a 

precious Fair Floral Department Volunteer and friend. 
 

Al’s Home & Garden 

“Outstanding Gardener of the Year”  will be awarded to the 2 Top 
Exhibitors in the Floral/Horticulture Department.  Overall quality of Exhibits and amount  of  Exhibits 

entered will be considered  in these awards.  Each  Gardener of the Year will receive $50.00 Gift 
Cards from Al’s Home & Garden. 

 

Oregon Gardens- “Dahlia Award of Excellence”  will be awarded to our top 
exhibitor with the most 1st Place Ribbons earned in our Dahlia Division.  Winner will receive a two 

night stay at the Oregon Gardens Resort and admission to the Gardens. 
 

Swan Island Dahlia’s  
 Best Dahlia Award  of  a  $25.00 Gift Certificate, will be awarded to judge’s choice in 

Division 336: Dahlias. 
 

New*   “DAHLIAS- SQUARE ONE”  Awards-  $20.00 Awarded  to best  in 
each Square One Class.  A total of $100.00 to be awarded in our new dahlia classes. 

 

Dahlia Legacy Awards 
Our best 3 entries from Division 336, over 8” Dahlias, will be honored with these awards. Winner 

will be determined by our accredited judges.   
Each winner will receive crystal vases. 
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2019 Clackamas County Fair 
 Special Floral Awards (Continued) 

 

Oregon Flowers (Aurora) 
“Best Lily Award” 

Celebrating Excellence in the Lily Department. Winner will receive $25.00. 
& List of Support Sponsors 

Wooden Shoe Tulip Farm  
“Best Theme Arrangement Award” 

Winner will receive a Gift Certificate from Wooden Shoe Tulip Farm.  
 

Clackamas District Oregon Federation of Garden Clubs 
“Best In Show” Floral Arrangement 

CCaDivision 360 Open Class Arrangements. Winner will receive $10.00. 
 

Cutsforth’s Thriftway Floral Department 
“Peoples Choice Open Class Arrangement Award” 

Winner will receive a lovely gift from Cutsforth’s Thriftway Floral Department. 
 

Boring Square Gardens  
“Best Adult Entry” 

Winner will receive a $25.00 Gift Card from Boring Square Gardens. 
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Clackamas District Oregon Federation of Garden Clubs 

Sweepstakes Award-  

will go to the Exhibitor scoring the most total points in our Floral Department. 
1st place- $10.00 and Runner Up- $5.00 

_____________________________________________________________ 
 

Bauman Farm and Garden-  Recycled Container Garden 
 People’s Choice Award 

Winner will be awarded an amazing Gift Basket. Winner will be announced on 
Thursday, August 15th. 

One vote per person per day. 
______________________________________________________________ 

 

Tony’s Garden Center 
Horticulture Achievement Award 

 

This $50.00 Gift Certificate Award will be presented to the most outstanding gardening 
entry.  Potted & Hanging Plants, as well as Cactus Garden Divisions will be eligible. 

______________________________________________________________ 

Heirloom Roses/ Rose Awards 
Heirloom Roses Top Rose Award- winner will receive an Heirloom 

Roses Gift Card of $50! 
 

Heirloom Roses Sweepstakes Award- $100 Gift Card!  
Runner Up will receive a $50.00 Gift Card. 

 
 

 
 
 
 

 Oregon Gardens- free passes to the Oregon Gardens. 

Junior Division 

Special Floral Awards 

Special Awards (Continued) 
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cellence”  will be awarded to*Clackamas District  

Oregon Federation of Garden Clubs- 

“Seedlings to Sunflowers” Awards 
will be awarded to 5 Junior Exhibitors for recognition of excellence in presentation and 
proven horticulture/plant knowledge by properly identifying flower or plants they exhibit 

and their variety or name. The five winners will receive $5.00 each. 
 

 

*Bullwinkle’s Restaurant Family Fun Center 
Floral “Family Participation” Award-  

 will go to a family that has the most family members showing in our Floral Department.  
They must have combined Adult and Junior Divisions represented.  This award shall 

be determined by the Volunteer Floral Staff.  (When there are multiple families with the 
same number of members competing, the quantity of entries will determine the winning 
family.) The Family chosen will receive two  $20.00 passes for the Fun Center and a 

pizza coupon. 
 

Boring Square Gardens  
“Best Junior Entry” 

Winner will receive a $25.00 Gift Card from Boring Square Gardens. 
 

 Bauman Farm and Garden-   
“Best Junior Gardener Award” 

Winner will be awarded an amazing Gift Basket  from Bauman Farm & Garden. 
 
 

 

Junior Awards (Continued) 
 

Hulbert’s Flowers (Canby) 
 “Junior Outstanding Floral Design Award” 

Winner will receive a Gift Card from Hulbert’s Flowers. 
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Junior  

“Marvelous Award” 
Special Award for Excellence in the Junior Department. 
Recipients of this award will receive special recognition.



 

19  Daily Floral Department Events: 

Monday- 
Exhibits Received:  

11:00 am - 8:00pm in the Garden Grove 

 

Tuesday-  
Judging 7:30 am - 11:30 am  

Department opens to the public at Noon. 

 
*“Soil For Salmon” Kid Day 

Noon – 3:00 pm 

*Cascade Foothills Wineries Tasting Tent 
4:00 pm - 8:00 pm 

 

Wednesday- 
OSU Master Gardener Presentation-  11:00 am 
 Cascade Foothills Wineries Tasting Tent 

4:00 pm - 8:00 pm 

 

Thursday- 
2019 Florist Exhibition – “Earth Laughs In Flowers” 

OSU Master Gardener Presentation-  11:00 am  
Cascade Foothills Wineries Tasting Tent 

4:00 pm - 8:00 pm 
 

 

Friday-  
OSU Master Gardener Presentation-  11:00 am 

Cascade Foothills Wineries Tasting Tent 
4:00 pm - 8:00 pm 

 
 

Saturday- 
 “Art In The Garden”-  

featuring Clackamas County Arts Alliance 
 

Backyard Bird Shop Special Exhibit- 
 

Backyard Habitat Certification Program  
Columbia Land Trust/Audubon Society Table-  

 
Cascade Foothills Wineries Tasting Tent 

1:00 pm - 8:00 pm 
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About Our Organization 
   

 

Think about your article 

and ask yourself if the 

picture supports or 

enhances the message 

you’re trying to convey. 

Avoid selecting images 

that appear to be out of 

context. 

Microsoft includes 

thousands of clip art 

images from which you can 

choose, and you can 

import them into your 

newsletter. There are also 

several tools you can use to 

draw shapes and symbols. 

Once you have chosen an 

image, place it close to the 

article. Be sure to place the 

caption for the image near 

the image, too. 

In a few words, it should 

accurately represent the 

contents of the story and 

draw readers into the story. 

Develop the headline before 

you write the story. This way, 

the headline will help you 

keep the story focused. 

Examples of possible 

headlines include Product 

Wins Industry Award, New 

Product Can Save You Time, 

Membership Drive Exceeds 

Goals, and New Office 

Opens Near You. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse 

content from other marketing 

materials, such as pres 

readers. 

Clackamas County Fair 

Event Center 

694 NE 4th Avenue 

Canby, OR  97013 

 

 Office Phone 

(503) 266-1136 

 
Floral Superintendent 

(503) 266-8149 

TO: 

CLACKAMAS COUNTY FAIR  

FLORAL / HORTICULTURE DEPT. 

694 NE 4TH AVENUE 

CANBY,OR  97013 

 

 

We’re on the Web! 

See us at: 

www.clackamas.us/fair 

 

 

 

 

*Bullwinkle’s Restaurant Family Fun Center 
Floral “Family Participation” Award-  

 will go to a family that has the most family members 
showing in our Floral Department.  They must have 

combined Adult and Junior Divisions represented.  This 
award shall be determined by the Volunteer Floral Staff.  

(When there are multiple families with the same number of 
members competing, the quantity of entries will determine 
the winning family.) The Family chosen will receive two  
$20.00 passes for the Fun Center and a pizza coupon. 
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