
Clackamas County
2024 COLA (Enroll/Save More) Campaign: email metric report
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COLA email campaign
• Enrollment email: deployed 9/3/24
• Increase Deferral Amount email: deployed 9/13/24
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Clackamas County – Enrollment email

Sent Delivered Total opens*

2162 2157 1111

*Total opens is cumulative.

September 3, 2024
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Date Delivered
Unique opens

Total Desktop Mobile

9/3/23 2157 610 (28.3%) 595 (97.5%) 15 (2.5%)

Deployment metrics

Hyperlinks clicked

Click Activity 9/3/23

Plan enrollment information 15 / 610 (2.46%)

My Retirement Overview 9 / 610 (1.48%)

Schedule an appointment 5 / 610 (0.82%)

clackamas.beready2retire.com 4 / 610 (0.66%)

MyOrangeMoney calculator 4 / 610 (0.66%)

Steps to investing (microsite) 1 / 610 (0.16%)

Average benchmarks (All industries) - open rate: 19.21%, click-through activity: 2.44%
Average benchmarks (Financial Services) - Unique open rate: 20.20%, click-through activity: 2.50%
Email Marketing Benchmarks for 2023: 
https://www.webfx.com/blog/marketing/email-marketing-benchmarks/

Clackamas County – Enrollment email

https://www.webfx.com/blog/marketing/email-marketing-benchmarks/
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Clackamas County – Increase Deferral Amount email

Targeted Age 
group Sent Delivered Total opens*

20-29 108 105 97

30-49 793 790 736

50+ 471 470 422

September 13, 2024

*Total opens is cumulative.

Age 20-29

Age 30-49

Age 50+
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Targeted Age 
Group Delivered

Unique opens

Total Desktop Mobile

20-29 105 60 (57.1%) 59 (98.3%) 1 (1.7%)

30-49 790 434 (54.9%) 438 (97.55%) 11 (2.45%)

50+ 470 244 (51.9%) 237 (97.1%) 7 (2.9%)

Deployment metrics – 9/13/24

Click Activity
Targeted Age Group

20-29 30-49 50+

Log in (clackamas.beready2retire.com) 2 / 60 (3.33%) 12 / 434 (2.76%) 2 / 244 (0.82%)

Hyperlinks clicked – 9/13/24

Clackamas County – Increase Deferral Amount email

Average benchmarks (All industries) - open rate: 19.21%, click-through activity: 2.44%
Average benchmarks (Financial Services) - Unique open rate: 20.20%, click-through activity: 2.50%
Email Marketing Benchmarks for 2023: 
https://www.webfx.com/blog/marketing/email-marketing-benchmarks/

https://www.webfx.com/blog/marketing/email-marketing-benchmarks/


2024 Marketing and 
Communication Strategy



Q1
2024 participant marketing communication calendar

Beneficiary
campaign

Q2 Q3 Q4

Enrollment & Increase 
deferral campaign

TARGETD 
ACTION 

CAMPAIGNS

NATIONAL 
CAMPAIGNS / 

EDUCATIONAL 
CONTENT

New employee orientation / Participant meetings (ongoing)

Digital Engagement
- New Account Experience

- eDelivery adoption

New Employee Orientation, Voya Lunch and Learn Local Webinars / Seminars

Diversity, Inclusion and Awareness Campaigns

Quarterly account statements, personalized messaging, autoenrollment Welcome communications

Get Organized
Educational content
Scheduled messages
• Cybersecurity
• Financial Wellness
• Beneficiary

Preparing for retirement & 
Plan retention campaign

Take Action
Educational content
Scheduled messages
• ASW / Online 

Experience
• Retirement Savings

Evaluate Protection Needs
Educational content
Scheduled messages
• Voya Learn
• Market Volatility
• Enrollment

Set Up for New Year
Educational content
Scheduled messages
• NRSM
• Year End

LOCAL OFFICE
SUPPORT / 
SERVICES

DIGITAL 
ENGAGEMENT

FINANCIAL
WELLNESS

457 PLAN 
OVERVIEW

HEALTHCARE 
IN 

RETIREMENT

RETIREMENT
READINESS

201 INVESTING

STAY THE 
COURSE

RETIREMENT 
GOALS AGE <40

ESTATE 
PLANNING

RETIREMENT 
GOALS AGE >40

SEASONAL 
FINANCIAL TIPS

SOCIAL
SECURITY

FINANCIAL
WELLNESS
WEBINARS

Plan Education, Retirement Planning and PERS Education 



Q4 Targeted Action Campaign: Beneficiary

Personalized letter

EmailWebsite messaging
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