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Clackamas County
Q1 2024 Digital Engagement Campaign

For plan sponsor use only. Not for use with participants.  
 
Products and services offered through the Voya® family of companies  
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Digital Engagement
• “Dashboard” email announcement: deployed 1/29/24
• “Dashboard” flyer announcement: Q1 account statement insert
• Digital engagement postcard: mailed 3/25/24
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Clackamas County: “Dashboard” announcement email/flyer

*Total opens is cumulative.

Sent Delivered Total opens*

2003 1999 1989

Email: 1/29/24

Flyer

Included as an insert in Q1 2024 participant 
account statements 
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Date Delivered
Unique opens

Total Desktop Mobile

1/29/24 1999 1120 (56.0%) 1086 (97.0%) 34 (3.0%)

Deployment metrics

Hyperlinks clicked

Clackamas County: “Dashboard” announcement email

Click Activity 1/29/24

“Log in today” 39 / 1120 (3.48%)

Average benchmarks (All industries) - open rate: 19.21%, click-through activity: 2.44%
Average benchmarks (Financial Services) - Unique open rate: 20.20%, click-through activity: 2.50%
Email Marketing Benchmarks for 2023: 
https://www.webfx.com/blog/marketing/email-marketing-benchmarks/

https://www.webfx.com/blog/marketing/email-marketing-benchmarks/
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Clackamas County: Digital engagement postcard

Mailed to 987 participants on 3/25/24:
• Plan 666890 & 666891

o Had a balance over $10 or 
o Active participants with a $0 balance 

with a date of hire 1/1/24 or later
• Had not registered their account online

2 QR scans 
from postcard



6

Clackamas County: Digital engagement trends
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Clackamas County: Q1 ‘24 myOrangeMoney engagement
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